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Of start-ups have
got at least one
female founder
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Myths and Reality

20760* 600

Of start-ups have start ups fail in the first 3 Billion USD is the amount
got at least one years so it is important to global amount of start up
female founder have a good understanding founding

of the start ups world
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Statsense Solutions

Satsense Solutions was the winner of our
Diffuse coastal pollution challenge done in
partnershsips with UKHO.

Their broad focus is to use EO to solve
challenges of climate change.

In this case they used satellite imagery and
Al to identify episodes of pollution, and L 1
using topometry and catchment areas » Layer List

. . . . Layer List Veolia Water Quality
identify potential sources of pollution. | essmen L d chames

Substantial algae growth, Deoxygenationin hypolimnion may be high, Significant level of pollution, Impairment of use of
lake may be appreciable.

Issue Analysis

Veolia Liez and Charmes Impact:

Water Bodies

Immediate Cause Underlyin Root

se t
. . - | Agricultural P Lack of
Enhanced NutrientInputs Agricultural / Fertilizer Runoffs Amzriz(:ssg”cu e
war .
@D Veolia Liez and Charmes
| el vel

Waterbody Extent At Water-body At Waters Socio-Economic Changes

ConservationTillage, Crop Rotations,
Remediation: | Aeration, Circulation, Vegetated Buffers, Fertilizer
Algaecide Treatment, Management, Feedlot Runoff Controls,
Dredging Sediment Control Basin, Livestock
exclusion.

1 CLIMATE 15 lﬁﬁilll]

1 LIFE

ACTION BELOW WATER
Educational & Awareness Programs,
@D Veolia Liez and Charmes Ordinances & Regulations, Land Management
Chl-a - 5 August 2020

Chl-a concentration in mg/m3

Opacity

©

5.36398, 47.93331

1:33,550 8

- s
0 oom 100m

Do Rastard - A basemap by Esri World Imagery | Powered by Satsense Solutions n
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Bloomberg

WatchKeeper

k . Business

‘.' Dataminr Acquires WatchKeeper, A Real-
- time Data Geovisualization Platform for
.~ Corporate Enterprlses

/ 7Ju|y2021 14:01 BST

/

\' \\

ermsene

WatchKeeper uses Al to help corporate
executives visualise how events can affect their
company’s assets. It was founded 2019 and
accepted into Geovation’s 8th cohort.

WatchKeeper raised over £1.49 million. They
have been acquired by Dataminr in 2021.
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/v NOCO Energy

NOCO Energy joined Geovation in spring 2021
They use geospatial data and data science to

reduce the cost of project development for low
carbon energy production. The current focus is

solar panel deployment on rooftops.
The NOCO Lens is a data-driven

decarbonisation solution that breaks down
national net-zero pathwaysto the local

Their digital twin algorithmically identifies

technically feasible local energy markets and energy network level.
platform brings together the ecosystem to deliver
them.

TERRAIN

AERIAL IMAGERY

TRAFFIC

Processed

Mot processed

GRID & ENERGY

1 SUSTAINABLE CITIES
AND COMMUNITIES QL Filter assets by company name
FINANCIAL » [ East Anglia [165)
* M East Midlands (374)
A é— BUILDINGS b 8 Sout West (510)
" E * [ South East (801)
= PROPERTIES * @ Wales (322)

¢ [ West Midlands (426)
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ProxyAddress

Around 1 in 200 people in England currently face
some form of homelessness. ProxyAddress
provides stable address details for those facing
the instability of homelessness.

An address describes a location but, today, it also serves
as a de facto form of ID necessary for accessing key

services and support

First pilot in London allowed over 90% of the homeless
provided with a proxy address managed to return to a stable
home within six months - far beyond typical expected
outcomes.

ProxyAddress was part of our 7t cohort in 2018.

DECENT WORK AND
ECONOMIC GROWTH

REDUCED
INEQUALITIES

N

NO
POVERTY

(=)

v

Tl
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Archangel Imaging

Making autonomous machines smarter, more
resilient & easier to work with as teammates

Part of 2022 Accelerator Programme cohort.

Created Xnaut for mission decisions and on-
platform detections, Argonaut smart cameras
for remote monitoring and Cerebella Human
Machine Teaming software

Archangel technology overcomes denied or

unreliable infrastructure to support remote
operations and monitoring

16
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Most people affected in Antananarivo |

Gather

-18.75

Gather is and NGO part of our community.
Their focus is on bridging the sanitation
gap.

Today, 2.5 billion people live in cities
around the world without access to safely
managed sanitation. Gender minorities,
young children and disadvantaged people
are all disproportionately affected by this
sanitation crisis.

They are have developed a sanitation data
platform.

They have now joined forces with Athena
Infonomics, based in Chennai.

-18.85

Latitude

-18.95

Z—

_egend

SERANINA
= (source: Gather)

0 Sanitation risk index 3 - Ankadikely
(source: Gather) \ -‘

u Sanitation risk index - flood
(source: Gather)
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